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Editor's Note

Dear readers, 

We have successfully published 3 editions of biz standards E- 

magazine, and this our fourth edition. 

 

Our previous editions have been widely appreciated by our 

readers community, with each new edition, we have seen a steep 

increase in number of downloads of our 

E-magazine. 

 

In our fourth edition, we bring you some of the less discussed 

topics like Indian Economy, Innovation and transformation info 

successful startups ventures, New Avatar of Insurance, Tribal 

businessman, 10 Successful Indian Business Women, Tajmahal 

India's pride - hike of entry ticket, Night saviours of namma 

bengaluru, Graduate Chef and other topics.  

 

Happy Reading.  

 

Naveen Kumar B 

CEO & Editor  
Biz Standards  
 

Contact: 7899991115 

Email: editor@bizstandards.com 
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NEW ‘AVATAR’ OF INSURANCE 
 
 
Most of us have witnessed the predicament of the 

protagonist of a popular Bollywood film the movie ‘Oh My 

God’ who learns that his insurance claim did not cover any 

damage caused by natural calamities classified under "Act 

of God"? While the hero wins the legal battle, a happy 

ending in real life would require a sound insurance cover. 

 

Today, a lot of time & effort goes into building a home or 

business but not enough goes into protecting it. There is 

lack of awareness that through insurance a business can be 

protected against interruptions, natural catastrophes, fire, 

burglary/theft, machinery & electronics, professional 

indemnity, product liability, etc. and a home can be 

protected against damage/theft to the building structure and 

the contents.Time and again, we have read about calamities 

such as heavy rains, earthquake, tsunami, terrorist attacks, 

theft, etc. and how people have suffered losses.As per 

various industry estimates, not more than 8% of losses 

suffered in the recent past due to natural disasters are 

insured, hence balance 92% of the losses suffered are 

compensated from their own savings. These are not just 

news but are alarms to take precautionary actions.  
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Some common excuses used by people who shy away from 

insurance: 

 

1. Technical language and intricate product information puts      

    them off buying policies; 

2. No time in their busy schedules to purchase an insurance        

   policy; 

3. Misplaced anxiety around how much insurance actually costs; 

4. Lack of one stop digital insurance solution 
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To bridge this gap, Riskcovry steps in and launches its digital Business & Home Insurance 

solutions platform Riskcovry.com which is a new Avatar of insurance particularly for that 

segment. 

 

Riskcovry.com embodies an intuitive, data-driven digital workflow that discovers ones risks 

accurately with requisite classifications, and curates a cover, just for them. And all this, in less 

time than it takes to book a flight ticket- no kidding! 

 

At Riskcovry.com you find: Self-Service Dashboards, Easier — Faster — Purchase Options 

and Claims Process. This not only includes buying the uniquely tailored insurance policies, but 

also other relevant parts of insurance lifecycle for the consumer ie manage the policies (store 

certificates of issuance, renewals etc.); manage claims (initiation of claim process, to current 

status updates, digital settlement, refunds etc.). Additionally; Riskcovry has come up with a 

recover package which goes a step further to fix the damage caused by the uncertain event.   

Within a year from starting its operations, Riskcovry was nominated as one of India's best 

InsurTech of the year at the 9th India Digital Awards and 13th India Digital Summit 

amongst other established players in the Insurance domain like Policybazaar.com and 

PolicyX, due to its unique offerings. 
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ABOUT THE FOUNDERS 

 

Riskcovry is promoted by founders coming from diverse backgrounds such as Insurance, M&A, 

Fintech, Start-up and Technology having its team operating from Mumbai and Bangalore.  
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Sorabh Bhandari & Suvendu Prustybring 25 years of insurance domain experience collectively 

they represent the inside-out part of the teams ecosystem DNA, which includes industry 

relationships, technical underwriting knowledge, and BD / sales breadth across the value chain. 

Together, Suvendu & Sorabh built the early books of 2 leading medium sized insurers of India, from 

a distribution perspective. 

 

Vidya Sridharan & ChiranthPatil bring similar depth stemming from their entrepreneurial and 

corporate experiences, across markets like India and US, but come from an outside-in view to 

insurance, to re-imagine the overall experience from a customer perspective, and use data & tech to 

solve an inefficient value chain problem. They believe that, by way of these complementary 

strengths, magic can happen! 

 

So NOW just login to www.riskcovry.com Discover >> Cover >>Recover and move from Oh My 

God! To Thank God! 
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Innovation and 

Transformation into 

Successful Startups Ventures 

 

 

 

 

 

 

 

 

- Anil Kumar Gupta 
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This is the fact that most of us don’t 
know answer of a basic question “What 
is innovations?” There is a lack of 
common understanding of what 
innovation? How it happens? What 
prevents innovations? 
 
Also most of the times we people don’t 
know our own strength? Most of the 
people speak negative about our own 
strength to innovate? You might have 
heard that Indian Education system is 
too old which were prepared by 
Britishers for meeting their own 
objectives? 
 
Let me tell you that India was, is and 
will remain capital of innovations and 
Indians are the pearls in the ocean of 
innovations. World’s biggest innovative 
experiment was done in India over 5000 
years when Lord Krishna connected 
sociology and economics at national 
level through “varn” system. This was 
the strength of this system that India 
was producing 1/3rd of the global GDP, 
through continuous innovations, Indian 
products were considered at extreme of 
excellence. Villages become self- 
sufficient economic units. That is a 
different story the system got corrupted 
with time and beyond that foreign 
historians who defined Indian history, 
 left no stone unturned to kill our self- 
esteem. 

Innovation and Transformation into Successful 

Startups Ventures 
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 Today also Indians are doing great in innovations. However Indian innovations are 
invisible. One line I would like to say about Indian Innovations is that ”Its Innovate in 
India – Brand Elsewhere”. Friends when you heard boing airplane landing in zero 
visibility, It’s the artificial intelligence based software which is making it happen and 
who developed it? None other than Indians in Infosys or HCL. You just see the boing 
and mot that software that’s why I say Innovate in India and Brand Elsewhere. 
So now its clear that we are pioneer in innovation capabilities. Let me share you that as 
per the report by Global Entrepreneurship Development Institute we are pioneer in 
process and product innovation. So it's not my opinion but the way world see at us. The 
need is to realize our own potential to innovate. 
Another myth I feel is that we only consider product innovation as innovation while 
there can be a large number of innovations and each one of them has its own 
importance. Some of the innovations we are very good at are : 
•         Process Innovations – Injecting intelligence 
•         Outsourcing Innovations – Value added R&D Services on Demand 
•         Business Model Innovations – Innovation in Entrepreneurship 
•         Management Innovations – Global Service Delivery Model. 
•         And many more like strategic innovations, operational innovations, Eco System  
            Innovations etc.  

The biggest contributor to the growth and 
startup eco system is business model. The 
current trends is aggregators business 
model, Oyo, Air BnB, Uber are all such 
examples. 
Another myth is Innovations means 
Technical breakthrough or technology 
disruptions where the reality is that a large 
number of successful innovations have 
come from new application of older 
technology. 
Many people think that Innovations 
requires top down approach ( i.e. Strategic 
Innovation) while the fact is innovation can 
be done by everyone of us. It can be 
strategic innovation (top down approach) or 
Operational Innovation (Bottom up 
approach).  Nobody can compete Indians 
in JUGAD innovations. 
 

Every one of us can be treasures of 
innovations. Innovation does not depend 
upon your economical richness, or your role 
at work, or you are at home or work, you are 
in urban or rural India. 
Poor are economically poor, they are not 
poor in knowledge. 
Their ideas can push the boundaries of 
science and technology. Even better, we 
can learn new ways of thinking and solving 
problems. Having no material resources, 
they maximize what they have in 
abundance: imagination. Brains in margin 
are not marginal minds.  In other words, if 
you want to become a resource-efficient 
economy and productive in ideas; you have 
to learn from these people. People who are 
at the bottom of the economic pyramid are 
not at the bottom of the pyramid of 
knowledge, or at the bottom of innovation. 
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So, I hope now we all are convinced on the 
fact that we all can innovate. 
 
Now another burning question. How many 
innovations don’t die an early death? Its 
unfortunate fact that most of the innovations 
are never got transformed into a successful 
business model and hence either these 
innovations are die an early death or being 
deployed in a very narrow geography of a 
very broad market. It is possible that an 
innovation just deployed in a village could 
be deployed at global level. 
Yoga were invented 1000s of the year back 
but it could not make space in global arena 
till recent past but now you can see that 
benefits of the yoga are being unleashed by 
the world. 
 
Many of the home remedy tips which were 
being used in a small reason are now being 
shared with entire country through Youtube. 
 
So let’s understand how we can ensure that 
innovations are transformed into 
commercially feasible venture through which 
you can sustain these innovations. You can 
establish a start-up venture to sustain these 
innovations but the issue is that there is very 
high mortality rate of startups and hence its 
very important to consider that how we can 
transform the innovations into startups and 
make these startups as sustainable and fast 
growing ventures. You need to consider 
multiple aspects to make a startup as a 
successful venture. Some of these are 
appropriate Ideation, execution competence, 
Market risks, Business Model Risks, 
Financial parameters etc. 

Innovation alone is not sufficient for a 
startup to succeed. An innovation is the 
seed; you must sprout it to grow into a big 
tree. A startup may need 4 Cs of startup 
success i.e. Concept (Innovation) 
Capabilities (Competence to transform into 
venture, execution skills etc), Capital 
(Monetary Capital, Social Capita and 
Knowledge Capital) and Culture 
(Entrepreneurship Mindset, 
Entrepreneurship Eco System). 
Usually managing 4Cs of startup success 
alone is difficult. You require some 
handholding from experienced mentors, 
startup incubators etc. Fortunately The Atal 
Innovation Mission (AIM) at NITI Aayog is 
working tirelessly to develop supporting 
incubation centres spread across the Nation 
with the objective of radically transforming 
the ecosystem for innovation-driven 
enterprises in the country. Today there is a 
great net of Atal Incubation Centres (AIC) 
supported by Atal Innovation Mission (NITI 
Ayog). Atal Incubation Centres not only 
nurture your innovations, transformation of 
innovations into ventures through 
handholding in business modelling, and 
financial assistance etc.You can find 
experienced Business Coach / Mentor who 
can be show you guided lights on the path 
of entrepreneurship journey. 
Happy Innovating!!!! 
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About Author: 
ANIL KUMAR GUPTA 
B.Tech (Electronics & Instrumentation), MCSE, ITIL, ISEB 
High Accomplished Startup / Business Coach 
Editor - NOLEGEIN Journal of Entrepreneurship Planning, Development and Management 
Mentor for Change – Atal Innovation Mission, NitiAyog 
Ex Convener – PHD Diaspora Forum 
Awarded like “SamajKaGaurav” from a National level prestigious Vaish organization. 
International Author, Speaker / Jury @ IITs, IIMs, Universities, Management Colleges and Business 
Platforms 
 
Anil Kumar Gupta (AKA Er. Anil Guru) is a Business Empowerment Coach who supports ventures 
fromEnvisioning to Empowerment (E2E) by Inform, Instruct and Inspire (3Is) founders through sharing 
Insights, Intellect, Information and Ideas (4Is).He is An Electronics Instrumentation Engineer, Software 
Professional&Author. 
He is technology entrepreneur and also helping over a dozens of startup ventures to succeed in their 
entrepreneurship journey.  He is supporting apex technical and management colleges (e.g. IITs and IIMs) 
through their EDC, Corporates, and Startups. 
He is best known as 10X Growth Guru for providing 10X growth to Startups& Small entrepreneur along with 
mid-size companies too. A few dozens of ventures has been benefited through his start-up mentoring, 
product commercialization and growth strategies. 
 
Due to his zeal for bringing change in nation, he is appointed by NITI Ayog as MENTOR FOR CHANGE 
under its Atal Innovation Mission. 
He has been considered an authority in Ideation, Product Designing, Business Modelling and Strategic 
Management. 
He is strong believer of “Collaborative Efforts for Collective Growth”. He facilitate ventures to Connect, 
Collaborate and Cocreate and hence facilitate ventures to make great collaborativesynergy. He also facilitate 
in investments in startups and MSME ventures. 
His initiatives for student entrepreneurship have benefited EDC cells of a large number of colleges benefitted 
which includes IIMs and IITs. He is also supporting universities to design short modules as well as long post- 
graduation programs on entrepreneurship 

He has been invited as Chief Guest, Speaker / 
Jury member by leading universities / IITs & 

professional associations, Management Colleges 
and startup incubators. 

 
He has created impact in the life of over 5000 

entrepreneurs. 
 

- ANIL KUMAR GUPTA 
Author 
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NIGHT SAVIOURS OF 
NAMMA BENGALURU 

This cool startup does the late night 
cigarette, and Beverage delivery in 
Namma Bengaluru 
 
With a robust technology and innovation 
ecosystem in place Bangalore has 
emerged as the world's most dynamic 
city, having a robust technology and 
innovation ecosystem. The technology 
sector is a key driver of both real estate 
and economic momentum, and is 
propelled not only by the large dominant 
tech firms but also by a robust start-up 
culture," Apart from Unicorns like 
Flipkart, InMobi, MuSigma, Bangalore is 
also home to some of the most 
innovative startups. The city has many 
new startups with innovative, out of the 
box ideas capturing the Indian startup 
scene. Now a cool startup called 
Nightdukaan has entered into the 
startup eco system in Namma 
Bengaluru  with an idea to deliver 
cigarette and beverage in midnight to 
one’s door step. 

Nightdukaan is solving every smokers late 
night cravings 
 
Whether it may be a cigarette, or beverages 
we serve all these on a click of a button and 
we are planning to bring in food with affordable 
prices. It’s a common scene if you have 
roamed around in night that it’s difficult to find 
a shop open that sells cigarettes and chai 
that’s what triggered this idea. We friends used 
to roam around sometimes after a movie or 
after an outing and found it was difficult to find 
cigarette shops even if we had found one we 
were charged exorbitantly like 20rs/piece it’s a 
loot if you calculate it’s the individual who 
braces the weather, spends his fuel to have a 
smoke we thought about it that’s when this 
idea of delivering smokes and beverages 
came up. We did a survey of it roaming around 
in the night identifying the who’s, where’s and 
what’s of the night owls of Bangalore. Me 
along with my two other friends have started it 
and its running smoothly.. The testimonials go 
we are given a warm welcome whenever we 
are out for delivering.  



Mr. Vinod is a proprietor of a newspaper distributing agency from past 15yrs running in 
HSR Layout, Bengaluru. The agency under its ambit has national, local magazines and 
newspaper. Its Mr. Vinod, Karthik and Mahesh who are the brainchild behind this 
interesting startup, Karthik and Mahesh work as freelance website developers. Officially 
launched on Dec 12th 2018, the response in the initial days was lukewarm nevertheless 
the word of mouth and other promotion strategies have helped us achieve a considerable 
fleet. 
So far the response is overwhelming. We follow (POS) for promotion we stick posters in 
tea shops, paan shops where they sell cigarettes. In few places of bengaluru. This led us 
a huge response of 1000 page visits in just 2 days. About 100 bengalurean’s tagged 
around 500 of their friends. 
Our customers with the word of mouth they reviewed us “ its an amazing startup for every 
smokers”, “Fast delivery and very good service”, “It was good” “Very good behavior and 
on time delivery”,” Awesome”,” Fast and Reliable” and so on. 

We are fully legal  
We have consulted two lawyers and we   
adhere to follow by sub-section (1) of section 
7, sub-section (2) of section 8, section 10 and 
section 31 of COTPA (Cigarettes and Other 
Tobacco Products) ACT 2003 and later 
amendment act regarding to it. We do not sell 
loose cigarette we sell only pack’s, and we do 
not handover to the customers below the age 
of 21. 

Our price and service locations 
We provide cost effective service  and here we go  Regarding the price we charge MRP 
For all the major brand’s of cigarette’s, and as a convenience fee we charge Indian rupees 
30 as a delivery charge there is no additional delivery charge for add on packs . 
As of now we deliver to the major locations of bengaluru – HSR layout all sectors, 
bommanahalli, roopenaagra, BTM 1st and 2nd stage, iblur, sarjapur road  upto wipro gate, 
Bellandur, koramangala all blocks and some parts of old airport road and indranagar. We 
have also happily served because of our customer’s request in area’s  like marathalli, 
doodanekundi, kundhalli,whitefield,doddkannelli ,electronic city phase-2, mekhri circle. 
We take orders only through our  website https://nightdukaan.com/ and customers can 
make payment through digital wallets like paytm, google pay, phonepay, and cash upon 
delivery. 
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TRIBAL 
BUSINESS 
MAN 
 
DOMAN TUDU, 
FOUNDER CEO 
RUSICAA  

It all started in 2013, in Hiktu, a small village 

near Jharkhand, when Doman Tudu, a NIFT 

graduate, 

Web search rusicaa.com, you land up into a 

new Tribal world that Doman Tudu - Doman 

hereafter, is redefining. At the top of the 

home page screen, the website hosts a Tribal 

Model, in still frame though, she seems 

dancing down to her glory. Another picture 

shows Tribal artisans on work. Doman’s own 

picture in Suit speaks, almost. 

 

“Thank you, US Ambassador to India, 

Kenneth Juster for sharing and appreciate 

Rusicaa work at his official Twitter account”, 

Doman proclaims at the top left side of the 

page. To authenticate his claim, he 

reproduces the US Ambassador’s tweet- 

https://twitter.com/USAmbIndia. The Rusicaa 

web portal speaks for Doman, and his social 

enterprise in the following words: 

The rustic soil is where real art thrives, where 

nature breeds inspiration and where ethnicity 

brings vibrancy to life. That is where you 

discover the real essence of life and joy of 

living. Deep-rooted in the heart of Jharkhand- 

Rusicaa is an attempt to blur the disparity 

between the tribal communities and 

mainstream society and to bring them to the 

forefront of modern civilization, through a 

socio-economic outlet of art, craft, and 

business. 

 

Lead by founder and entrepreneur, Doman 

Tudu, Rusicaa brings out the core essence of 

tribal heritage and their stories, through 

unique works of art, craft, and creativity. 

Rusicaa is a reflection of India’s tribal 

heritage and ethnicity. Ingrained in tradition 

yet exhibiting a touch of modernity, the 

products of Rusicaa make a sustainable 

connect in a day to day lives of people. The 

brand believes that true talent and creativity 

sees no boundaries, class or caste and 

resonates the endless potential of one of the 

most significant communities of our society. 

 

Aptly named Rusicaa, which means ‘joyful’ 

in the Santhali language, the brand intends to 

spread joy and cheer amongst the masses with 

its incredible ingenuity in music, design, 

fashion, and handicrafts. 

 

Rusicaa aims to provide a platform to 

immensely talented and creative tribal artists 

across India to showcase their skills and find 

the much-needed exposure for their 

communities. 
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Seeded in the year 2013, Rusicaa has grown 

in stature, earning kudos from across the 

board. The venture has been noticed by top 

media outlets that include the Telegraph 

India, Economic Times. Doman is almost a 

staple news item in the Hindi media of the 

Jharkhand. Big names such as TATA Motors, 

KIIT-TBI, Tribal Mantra, Tribes India, the 

UCIL have done well in partnering with the 

Rusicaa. 

 

Another feather to Rusicaa’s cap is that the 

company has been chosen by KIIT- Business 

Technology for incubation. Needless to add, 

the KIIT-TBI is considered as one of the best 

business incubators in the country. 

 

Doman is working on an ambitious project- 

Food & Beverages products in collaboration 

with IIT Delhi, IIM Calcutta.   

 

The Rusicaa’s business models spread in four 

segments- Rusicaa Trends that markets 

apparels, mostly women’s wear, the BAHA 

photo feature magazine that shows cases 

Santal’s ethnic design, arts, Rusicaa Fashion 

Shows that promotes Tribal women’s 

creativity, beauty, and charm, produces 

Models. The company has an online Music, 

Entertainment Channel as well.     

 

The apparel business apart, Doman has 

trained a number of Tribal girls as models. 

His Rusicaa Fashion Show has trained 

following a number of girls as models: 
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His running a magazine name of BAHA Magazine (Tribal fashion magazine) from 2014, This 

magazine is the tribal fashion magazine  Mostly we discover in the magazine is tribal heritage 

stories, tribal entrepreneurship, fashion Apparel collection, cover girl's story, photos & sceneries, 

film industry, natural herbs. His 1st magazine was launched on 16 June 2014 and were 

10candidates participated in this audition event which was name of 1st Edition BAHA magazine, 

Very few ones interested to participate in this kind of line so he got Miss Ahala Tudu as cover girl, 

she's become the tribal beauty icon via this contest & after publishment of magazine It had a great 

response from people from this, he used to continue this flow then in he again organized 2nd 

BAHA Magazine cover girl audition and this time 150participants participate in this audition it was 

such a great response and Miss Mousami Baskey on 20jan 2015 got the title and then 3rd BAHA 

magazine cover girl audition on 15mar2016 got 250 participation & Miss Sudeshna kicku got the 

title. Whenever did we ask to Cover title girl her response after getting this title your life is 

changed or not? Mostly they answered 'As a tribal girl we never got this kind of platform to think 

about modeling and glamorous fashion industry but when we got this title people respect us and 

loved us as fashion icons. Mr. Doman again planned to publish the magazine in 2016 and audition 

will conduct but some family health issues & financial crises he launched 4th edition on November 

2017 with the limited 500 copies.  
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Now, his all ready to hit the glamorous 

industry, Recently Mr. Doman and her 

colleague Miss Lalita organized the audition 

at three different states, Dumka on 

29/09/2018, Bhubaneswar on 5/10/18 and 

finale at Kolkata on  07/10/18 over 

150participants. In 5th Edition, BAHA 

Magazine cover girl audition Jury Members 

as Mrs.Chandrakala Hange Sanap, fashion 

director of Magazines such as Urbane beauty 

& Miss Femina India for tribal girls getting a 

forward platform in the fashion industry. 

Ms.Chaitali Datta, Bengali Actress & Model, 

It was open to all contest underlining the 

tribal heritage and culture, promoting and 

celebrating tribal ethnicities of India. Out of 

150 participants, 5 girls from Jharkhand, 5 

girls from Orissa and 6 girls from West 

Bengal were selected for the finale in 

Kolkata. All total 16 finalists walked the 

ramp in the finale. The event choreography 

and grooming were done by Mr. Sumangal 

Nag from Ranchi, Jharkhand, who owns a 

brand by the name Tribe Tree that deals on 

ethnic and western clothes. The Team 

members of Baha Magazine includes Mr. 

Doman Tudu (CEO & Founder, 

Rusicaa/Baha), Miss Salge Tudu (Director, 

Rusicaa/Baha), Mr.Uday S Jha (Editor, 

Baha), Mrs.JayashreeSaren (Assistant Editor), 

Miss Lalita Samad (Media & Marketing) and 

volunteers from the above mentioned 3 states. 

The whole event was framed by two 

renowned photographers from Kolkata, 

Mr.Kallol Bhattacharjee, and Mr.Snehadeep 

Das. 

The grand finale drew a lot of attention and 

greetings from local public and media and they 

got lots of love and support from people. The 

winners crowned on the very same day and they 

are: 

1. Baha Magazine Cover Girl, 5th Edition - 

Miss Monjuroni Dewan (Mizoram) 

2. Miss Personality- Miss Sulagna Adhikary 

(Kolkata) 

3. Miss Beauty - Miss Priya Soren 

(Bhubaneswar) 

The Rusicaa’s forte is Tassar Silk products such 

as Saree- Stole, Gown, Upper, Lower, Dresses. 

With Nine direct staff and forty-five indirect 

employees, Rusicaa is quite a name. “Sir has 

made Tassar Silk immensely popular”, says 

Lalita Samad, says a colleague of Doman. 

Tassar Silk! 

 

India produces a variety of Silk fabrics. Most 

known amongst them is Mulberi Silk that is 

primarily produced in a southern part of India. It 

is also produced in West Bengal and Jammu & 

Kashmir in small quantities. There is Iri Silk 

mainly produced in Bihar, Bengal. There is 

Moga Silk that is produced in Assam, and this 

silk variety is special to India.   

 

The Tassar Silk is mainly produced in 

Jharkhand, Chhatisgarh, Orissa, and parts of 

Madhya Pradesh. It is also produced in Uttar 

Pradesh, West Bengal in small quantities. This 

Silk variety is also called Jain Silk, even Gandhi 

Silk as Tassar Silkworms are not killed. 
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The Tassar Silk fabric has an exceptional 

nature-friendly process. This silk variety 

process starts with cultivating the silkworms 

on mulberry leaves. The worms start pupating 

in their cocoons. It undergoes the following 

process: 

 

• The healthiest moths are chosen for 

breeding and laying the eggs. 

 

• The larvae that emerge once the eggs hatch 

are fed mulberry leaves. They continue 

 

feeding for 20-35days 

 

• When the silkworm is about 35days old, it 

starts spinning a cocoon around itself. This 

 

the process takes about 3-7 days to complete. 

 

• The pupae inside the cocoons waiting to 

transform into butterflies, fly out into nature. 

 Then cocoons 

 

undergo the boiling process in hot water, that 

loosens the filaments. 

 

• Single filaments are washed, dried, and 

twisted to form yarn. The texture of the fabric 

 

depends on the manner of twisting. 

 

• One end of the silk thread is passed through 

an eyelet and the thread reeled on to 

 

the spinning wheels. Several strands are spun 

together into a thread, Workers painstakingly 

remove clump and debris. 

 

 

The silk is the dyed choice of colors, even in 

rainbow colors. A warping wheel divides the 

fine silk thread. It takes about 2500 silkworms 

to make 1pound of silk. The total process of the 

cocoon into silk thread takes 45days. 

While Rusicaa was launched primarily as an e- 

commerce entity, it soon got grounds as well. It 

is impaneled with TRIFED- Tribal Cooperative 

Marketing Development Federation of India 

Limited. Set up in the year 1987, the TRIFED 

markets Tribal products. “We are the only 

Private Limited Company empaneled with 

TRIFED”, Doman prides. “Mostly, NGOs and 

Cooperative Groups deal with TRIFED”. 

 

The Rusicaa also collaborates with the 

Jharkhand Government Enterprise called 

Jharcraft collaboration since April 2015. It has 

also business relationships with the Hyderabad 

based Tribal Mantra since 2015-2016. The 

Tribal Mantra markets Rusicaa products. 

 

The Rusicaa has been chosen by the Jharkhand 

Government for very special treatment. Billed at 

Rs. 01.5 Crore, the Government will provide 

Rusicaa a Common Facility Centre that helps it 

build an Infrastructure for processing raw silk. 

The scheme would also ensure speedy supply of 

raw materials. E-commerce segment apart, 

Rusicaa focuses more on Trade Fairs that gives 

the company exposure, markets as well. 

“Doman has himself become brand”, says Ms. 

Moon Moon, a Calcutta based young Dalit 

Entrepreneur. Moon Moon has a center in 

Ranchi, and partners with Jharcraft and that’s 

how she has known Doman. “He has used social 

media the best to promote his products”. 
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Over rice puddings, Red Ant Chutney, 

Doman’s story unfolds.   

Born in village Lowadih that 15 Kilometre 

east to the Jamshedpur Rail Station, baby 

Doman has a fabulous upbringing. Unlettered 

though, his father has joined the Rakha based 

Copper Mines, a Central Government PSE. 

“He was a Miner”, Doman recalls. While he 

spends his early childhood in his village 

watching seniors hunt birds, wild animals, he 

was moved to Rakha for his Primary stage 

education. He was enrolled in a Central 

Government School in the year 1991. 

 

A child prodigy, Doman’s talent was noticed 

early. Encouraged by relatives, teachers, he 

focussed on his education. He passed his 

High School in 2001 in 1st Class. He was 

moved to Ranchi where he studied even 

harder to pass his Intermediate in 2003, again 

in 1st Class. He cleared his NIFT in the year 

2004 and joined Bangalore based National 

Institute of Fashion Technology. “He was a 

fashion freak from his High School days”, 

says his elder brother Mr. Galuram tudu who 

is Pharmacist with a Central Government 

Hospital. He earned his Graduation in 2008 

and joined a Garment company in Bangalore. 

Few years in experience, Doman joined a big 

brand in Calcutta as a Buyer. Within a year, 

managers at the company realized Doman’s 

worth, posted him in the export department as 

a Quality Control Manager. A problem 

walked in. the company was exporting a large 

number of high-value dresses where a Button 

would cost Rs 20 to Rs 25 apiece. 

 A senior manager devised a plan to cheat the 

Europe based importer. He replaced expensive 

Buttons with cheaper ones, got its color coated 

with a chemical that resembled the ones used 

earlier. Doman had strongly protested on two 

counts. First, it was unethical on the part of the 

company use a third-rate material. Second, even 

worse than the importer was not told about the 

low-quality Button. The consignment was 

rejected. The senior manager tried to implicate 

Doman. “I walked out in a huff”, Doman 

recalls. “I will be my own employer”, he 

pledged. 

Doman had learned a lot about the Tassar Silk 

and had himself known about the Santal Art. 

“Why not to market the Santal people’s Art”, he 

told himself. He now worked on Tassar Fabrics 

and Santal hand paintings over the products. 

 

“It was November 2013 when I launched the 

Rusicaa products”, Doan says. “It was 

November 14'', he recalls the exact date. He got 

his first business the very next day.         

 

Named after legend Jamshed, the Jamshedpur is 

home to world’s one of the most iconic 

Steelmaking facility called TATA Steel. An 

entire city developed around the TATA Steel 

that employs over 45,000 people. The TATA 

Steel organizes an event called Samvaad on the 

birth anniversary of Bursa Munda, a great hero 

who fought the British. Birsa Munda commands 

a God-like respect amongst Tribals of central 

India. The Tribal businesses are invited to 

exhibit their products and sell. 
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“We had displayed ten Tassar Silk Sarees”, 

Doman says. Nine were sold the very first 

day. Doman had held back one Saree. In the 

next two days, he got Orders for 89 more 

Sarees. Since then, Doman has never looked 

back, his company Rusicaa Trends Private 

Limited has scaled newer heights. 

 

Married a few months back, his wife Mrs. 

Joya Soren tudu is fast learning the basics of 

the Rusicaa business. 

 

What Next! 

 

“A Food & Beverages Business”, prides 

Doman Tudu. He has tied up with IIT Delhi, 

and IIM Calcutta for a Mahua based energy 

drink.  

Mr. Doman Tudu 
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BENGALURU ENTREPRENEURS MEET  
WITH BIZ STANDARDS BUSINESS MEDIA 

held at GRIT CoWorks, CBD, Bangalore 
on 27-01-2019 

 
Top START-UPS Presented 

 

Simplymovein 

DANI 

VASA 

 



India to be Global 

Growth Leader in 

2019-20 

HIGHLIGHTS 

India's growth was estimated to be 7.3% for the current fiscal year 

India's economy is poised to pick up in 2019, benefiting from lower oil prices 

IMF saw China's growth slipping from 6.6% last year to 6.2% this year 
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the International Monetary Fund's (IMF) World Economic Outlook Update released by chief 

economist Gita Gopinath on Monday said that India's economy is expected to grow by 7.5 per cent 

in the 2019-20 fiscal year, keeping an upward trajectory as the rest of the world slumps. 

 

India will continue to be the world's fastest growing major economy, the report said. 

 

The IMF's flagship report said that India's growth was estimated to be 7.3 per cent for the current 

fiscal year and forecast to rise to 7.7 per cent in 2020-21. 

 

"India's economy is poised to pick up in 2019, benefiting from lower oil prices and a slower pace of 

monetary tightening than previously expected, as inflation pressures ease," the report said. 

 

At the launch of the report in Davos, Switzerland, Gopinath said: "The global expansion is 

weakening and at a rate that is somewhat faster than expected." 

 

She said the update projects global growth at 3.5 per cent in 2019, a downward revision of 0.2 per 

cent from the October report, and 3.6 per cent in 2020, a reduction of 0.1 per cent. 

 

"We believe the risks to more significant downward corrections are rising." 

 

However, she also said, "While this does not mean we are staring at a major downturn, it is 

important to take stock of the many rising risks." 

 

Gopinath, a former adviser to the Kerala government and highly regarded professor at Harvard 

University, took over as the chief economist of the IMF in January, becoming the first woman to 

hold the key post in global economic policy-making. 

 

She blamed the trade tensions and worsening financial conditions for the bleak outlook. "Higher 

trade uncertainty will further dampen investment and disrupt global supply chains," she said. 

 

The IMF saw China's growth slipping from 6.6 per cent last year to 6.2 per cent this year. 

 

The World Bank's projections published earlier this month for India's growth in the current and next 

fiscal years match those of the IMF, but is lower at 7.5 per cent for 2020-21. 
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Rising risks 

 

“The downward revisions are modest; however, we believe the risks to more significant downward 

corrections are rising. While the financial markets in advanced economies appeared to be decoupled from 

trade tensions for much of 2018, the two have become intertwined more recently, tightening financial 

conditions and escalating the risks to global growth,” Gita Gopinath, Chief Economist of IMF, said in her 

blog on the outlook. 

 

She also suggested policy priorities to mitigate global risks. She said that policy-makers need to act now 

to reverse headwinds to growth and prepare for the next downturn. Countries should quickly resolve their 

trade disagreements and the resulting policy uncertainties, rather than raising more harmful barriers and 

destabilizing an already slowing global economy. 
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Economic Report of 
India 

(recent month  
HIGHLIGHTS) 

 The growth of real GDP for the first half of 2018-19 was 7.6 percent, as 
compared to 6.0 percent and 7.4 
percent in the first and second half respectively of 2017-18. The growth of 
GDP at constant prices for second 
quarter of 2018-19 was 7.1 percent, as compared to 6.3 per cent recorded 
in the corresponding quarter of the 
last year. 
 
The CPI inflation increased to 3.9 percent in April-November 2018 from 
3.0 percent in the corresponding 
period an year ago. CPI inflation was 2.3 percent in November 2018, as 
compared to 4.9 percent in 
November 2017. 
 
India’s current account deficit as percentage of GDP was 2.7 per cent in 
the first half of 2018-19, as compared to 2.5 
percent in the first half of 2017-18. 
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The value of merchandise exports and imports increased by 11.6 per cent 
and 14.7 per cent respectively in US$ terms during April-November 2018, 
as compared to 11.1 and 23.8 respectively in the corresponding period of 
last year. Merchandise exports and imports increased by 0.8 percent and 
4.3 percent respectively during November 2018. 
 
Foreign Exchange Reserves stood at US$ 393.7 billion at end November 
2018, as compared to US$ 424.5 billion at end-March 2018 and 401.9 at 
end November 2017. 
 
The budget estimate of the fiscal deficit for 2018-19 has been set at 3.3 
per cent of GDP, as compared to 3.5 per cent in 2017-18(Provisional 
Actuals). 
 
Growth of money supply (M3) (on year on year basis) as on 23rd 
November 2018 stood at 10.4 per cent, as compared to a growth of 8.4 
per cent recorded as on the corresponding date of previous year. 
 
The production of foodgrains during 2017-18 was 284.8 million tonnes, as 
compared to as 275.1 million tonnes in 2016-17. Total production of kharif 
foodgrains (first advance estimates) for 2018-19 is estimated at 141.6 
million tonnes, as compared to 140.7 million tonnes in 2017-18. 
 
The total stocks of rice and wheat held by FCI as on 1st December 2018 
was 63.3 million tonnes, as compared to 51.8 million tonnes as on 1st 
December 2017. 
 
IIP growth during April-October 2018 was 5.6 per cent, as compared to a 
growth of 2.5 per cent during corresponding period of previous year. IIP 
registered a growth of 8.1 percent in October 2018, as compared to 1.8 
percent in October 2017.  
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Story of Graduate Chef ! who 

bakes mouth watering Cakes, 

Cookies & Snacks.

Interview with Ms Raksha, founder of CREMEKEKS, 
Graduate from Bangalore who attracted towards cooking 

from her childhood. It has resulted now - she is Chef & 
Proud owner of One of the famous Bake center in 

Bangalore city - "CREMEKEKS" 
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Crème’keks 
 
About us: 
We are a start up with a vision to transform dreams into reality, aiming to 
provide consumers with food without artificial ingredients, which makes food 
taste better and helps in healthy living. We have a wide spread varieties of 
dishes, which can tickle taste buds of any age group. 
 
About me: 
Born and brought up in a Tamil Brahmin family from Mysore, I have always 
wanted to take up hotel management, as I was interested in cooking and 
baking. My parents were not 
comfortable about me doing hotel management because they felt that I would 
have to cook 
non-vegetarian food so had to complete bachelor in commerce from 
Bangalore University. 
After completing my bachelors, I starting my carrier in a private company 
and post-wedding I started cooking. As I started, watching Master Chef my 
cooking acumen got better and then started referring to a few recipes and 
tried experimenting. This worked well which was motivating. This helped me 
get regular orders which helped me take up the entrepreneurship and that’s 
how I started Crémékeks. My husband Sriram has been a major motivational 
factor and supportive throughout the journey this far. He handles all the 
marketing aspects of the startup. 
 
- Raksha, Founder - Cremekeks.  
 
READ MY INTERVIEW WITH BIZ STANDARDS BUSINESS MEDIA & MAGAZINE
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 Biz Standards Interview with  
 Raksha 
     
What Kind of Services do you offer? 
We bake all kind of Baked goodies, 
cakes, cookies, snacks. 
 
How did you get this idea or concept for 
the business ? 
Was always fascinated towards baking 
since childhood. So started doing it to 
follow my passion. 
 
What's your company goals ? 
To satisfy customers cravings with 
delicious food. 
 
What is unique about your business ? 
No added preservatives. All homemade 
products with best quality ingredients. 
 
What made you choose this type of 
business ? 
My passion towards baking made me 
choose this. 
 
What type of person do you think should 
be an entrepreneur ? 
A person who is willing to take risks. 
 
What are your responsibilities as the 
business owner ? 
Ensuring to meet the customer's needs 
timely and accurately. 
 
 

F rom Cremekeks Ga l l e ry 
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What did you do before starting your 
business ? 
Before starting Cremekeks i was 
Worked in a private firm.  
 
What do you do for encouragement 
or to be motivated ? 
Bake!! Yes :) I love to do it.  
 
What's your favorite thing to do in 
your free time ? 
Browse through the recipes and 
videos relating to baking. 
 
When did you found the business ? 
In 2018, we started in 
Shivaramkaranth Nagar, Bengaluru 
 
What risks are you facing ? 
Because we don't use any artificial 
ingredients storage is a big risk 
Incase customer does not take the 
delivery at the right time. 
 
What made you choose your current 
location ?  
It's always better to select the 
geographical location which you live 
to ensure you tap immediate 
customer base. 
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Taj Mahal ticket price increased by 

Rs 250

Taj Mahal - India's Pride
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Taj Mahal is an ivory-white marble mausoleum on the south bank of the Yamuna river in the Indian 

city of Agra. 

 

An immense mausoleum of white marble, built in Agra between 1631 and 1648 by order of the 

Mughal emperor Shah Jahan in memory of his favourite wife, the Taj Mahal is the jewel of Muslim art 

in India and one of the universally admired masterpieces of the world's heritage. 

 

According to its official website, The Taj Mahal attracts from 7 to 8 million visitors annually, with 

more than 0.8 million from overseas. Most tourists visit in the cooler months of October, November 

and February. Polluting traffic is not allowed near the complex and tourists must either walk from 

parking lots or catch an electric bus. 

 

TOURISM BUSINESS: 

 

The Taj Mahal attracts a large number of tourists. UNESCO documented more than 2 million visitors 

in 2001, which had increased to about 7–8 million in 2014. A two-tier pricing system is in place, with 

a significantly lower entrance fee for Indian citizens and a more expensive one for foreigners. In 2018, 

 

Most tourists visit in the cooler months of October, November and February. Polluting traffic is not 

allowed near the complex and tourists must either walk from parking lots or catch an electric bus. The 

Khawasspuras (northern courtyards) are currently being restored for use as a new visitor centre. 

 

The small town to the south of the Taj, known as Taj Ganji or Mumtazabad, was initially constructed 

with caravanserais, bazaars and markets to serve the needs of visitors and workers.Lists of 

recommended travel destinations often feature the Taj Mahal, which also appears in several listings of 

seven wonders of the modern world, including the recently announced New Seven Wonders of the 

World, a recent poll with 100 million votes. 

 

The grounds are open from 06:00 to 19:00 weekdays, except for Friday when the complex is open for 

prayers at the mosque between 12:00 and 14:00. The complex is open for night viewing on the day of 

the full moon and two days before and after, excluding Fridays and the month of Ramadan. 
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Those wanting to see the main mausoleum at the Taj Mahal will need to buy an additional ticket of Rs 

200 from Monday. Vasant Swarnakar, Archaeological Survey of India’s chief archaeologist in Agra, 

said domestic visitors will have to pay Rs 250 and foreign visitors Rs 1,300 to see the main 

mausoleum at the 17th-century monument. 

 

The visitors from SAARC countries will have to pay Rs 740 instead of Rs 540. The new ticketing 

system will help reduce the human load on the main structure. Visitors who buy the Rs 50 ticket 

would not be allowed to enter the main mausoleum, but would be able to move around the Taj and see 

the rear side, the Yamuna river front at the back. 

 

The Taj Mahal is considered one of the finest specimen of the Mughal architecture. In 1983, it became 

a UNESCO World Heritage Site and was cited as “the jewel of Muslim art in India and one of the 

universally admired masterpieces of the world’s heritage.” 

 

The sudden hike in price aims to reduce the crowd at the main mausoleum. The idea to introduce 

ticket for the main architecture was suggested by Archaeological Survey of India. The UNESCO 

world heritage site has a huge footfall throughout the year. The number of daily tourists reaches up to 

70,000 on weekends and holidays. 

 

Social activist and Agra Tourism Guild chairman Arun Dang said the increased tariff should also 

result in a corresponding increase in the facilities for tourists. Tourists are still being pestered by 

monkeys and stray cows and bulls, with no drinking water available at the eastern or western gates of 

the Taj forcing them to buy water at exorbitant prices. 

 

There are no public toilets around the two gates of the monument except one that is so dirty that not 

even an Indian tourist will use it, let alone a foreigner. 

 

There are no medical facilities at both gates even when first-aid facilities are absolutely necessary 

there due to the huge crowd of tourists at the gates. 

 

This step ticketing has been introduced by the ASI according to the suggestions given by the National 

Environmental Engineering Research Institute (NEERI) in order to prevent damage being caused to 

the Taj Mahal by pollution and other environmental factors which includes the high number of 

tourists. 
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Here’s all you need to know about the new ticket prices of Taj Mahal 

 

1) From now, domestic or Indian visitors will have to pay ₹ 250 to see the main mausoleum. For 

visitors coming from the outside of India (except citizens of SAARC and BIMSTEC countries), 

the ticket will cost ₹ 1300. 

 

2) Visitors coming from SAARC countries, will be charged ₹ 740. Earlier the ticket price was 

fixed at 540 for them. 

 

3) Vistors buying ticket of ₹ 50 will not be allowed to enter the main mausoleum. However, they 

are allowed to move around the Taj and see the rear side, the Yamuna river front at the back. 

 

4) Entry tickets to the Taj Mahal is be valid only for three hours. If tourists exceed the time limit, 

they will have to pay for another ticket. 

 

5) If you are booking e-tickets or paying online, there is some additional discount for you. There 

is no entry fee for the children below the age of 15 years. 
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10 Successful Indian 
Business Women 
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Kiran Mazumdar-Shaw (born 23 March 1953) is an Indian billionaire 

entrepreneur. She is the chairperson and managing director of Biocon Limited, 

a biotechnology company based in Bangalore, In 2014, she was awarded the 

Othmer Gold Medal, for outstanding contributions to the progress of science 

and chemistry. She is on the Financial Times’ top 50 women in business list. 

In 2015, she was listed as the 85th most powerful woman in the world by 

Forbes. Forbes again listed her in 2016 and 2017 - the most powerful women 

in the world at 77th and 71st position respectively.

Kiran Mazumdar Shaw
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Vandana Luthra (born 12 July 1959) is an Indian entrepreneur and the founder 

of VLCC Health Care Ltd, a beauty and wellness conglomerate represented in 

Asia, the GCC and Africa. She is also the chairperson of the Beauty & 

Wellness Sector Skill Council (B&WSSC), an initiative that provides training 

under the Pradhan Mantri Kaushal Vikas Yojana scheme. 

 

She was appointed the first chairperson of the Beauty and Wellness Sector 

Skill Council in 2014. This is backed by the government of India and offers 

skills training for the beauty industry.

Vandana Luthra
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Radhika Roy (born 7 May 1949) Radhika is an Indian journalist, and the co- 

founder of New Delhi Television (NDTV). Following a ten year career in print 

journalism, she switched to television in 1987 and co-founded NDTV, which 

she has led for more than 25 years. 

 

 

Radhika Roy
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Ekta Kapoor is the daughter of actors Jeetendra and Shobha Kapoor. she 

is known as the czarina of Indian TV industry as she revolutionised the 

concept of TV viewing in the country with her K soaps. She continues to 

produce several serials on the telly under her company Balaji Telefilms and 

has now productively ventured into films as well. 

 

Ekta Kapoor started her career aged 17, interning with ad and feature 

filmmaker Kailash Surendranath, until after obtaining financing from her 

father, she decided to become a producer. 

 

 

Ekta Kapoor
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Richa Kar is one of the bright young women entrepreneurs who took the risk 

of dabbling with online retail segment and launched Zivame, an online lingerie 

store in 2011.

Richa Kar
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Shahnaz Husain is the founder, chairperson & managing director of The 

Shahnaz Husain Group. Shahnaz Husain has received international acclaim for 

pioneering the Herbal beauty care movement and taking the Indian herbal 

heritage of Ayurveda worldwide. In 2006, she was awarded the prestigious 

Padma Shri, the fourth highest civilian award, by the Government of India for 

her contribution to the fields of trade and industry.

Shehnaz Hussain
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Neeta Lulla is an Indian costume designers and fashion stylist who has worked 

on over 300 films. She has been designing wedding dresses since 1985. Her 

name became inseparably associated with Bollywood after actresses 

Aishwarya Rai and Madhuri Dixit wore her costumes in Devdas (2002 Hindi 

film), the trend-setting Bollywood film. Her first big client was jewelry 

designer Varuna Jani, though Jani hadn’t started her business at the time. After 

that Lulla fully committed to a Bollywood client base when she designed for 

actor Spana who was prominent in the Bollywood community in South India. 

This success was followed by her designs for actresses Salma Agha and 

Sridevi.

Neeta Lulla
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She is the co-owner of the famed online retail store Chumbak, which is 

popular for its quirky designs and style. Started in 2010, the brand has made 

its presence felt in 130 stores in the country and 70 more in Japan.

Shubra Chaddha
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Preetha Reddy is the vice chairperson of Apollo Hospitals, one of the largest 

healthcare conglomerates of India.[2] In September 2012, she was elected to 

the board as independent director of medical technology company Medtronic.

Preetha Reddy 
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Ajaita Shah Ajaita is the Founder/CEO of Frontier Markets and the President 

of Frontier Innovations Foundation. Frontier Markets is a rural marketing, 

sales, and service distribution company providing access to affordable and 

quality consumer durables to low-income households; focusing on products in 

clean energy, agriculture, health, and water sanitation. Ajaita was an American 

India Foundation Fellow in 2006. She has 5 years of microfinance experience 

in India with organizations like SKS Microfinance, and Ujjivan Financial 

Services. 

Ajaita Shah 
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Want to feature in Magazine 

Interview ? 

Contact us: 7899991115 
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